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Defining Social Media Platforms and Channels

First how do we define social media platforms?

Social media platforms are online communication vehicles that have the ability to 

engage in a two way discussion on a platform or across platforms and where that 

discussion can be seen by other users of the platform or by the general public

• Consumer social networking platforms for example (Facebook, Instagram)

• Social messaging platforms (for example Snapchat, WeChat)

• Professional social networking platforms (for example LinkedIn)

• Websites with comment or rating functions, message boards or chat rooms

• Blogs and microblogs (for example Twitter, Tumblr)

• Video social networking platforms (for example, YouTube, periscope)

• Wikis (for example Wikipedia)

• A social media channel is a specific account on a social media platform that 

has an owner or host
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Social Media Has Unique Characteristics 

What makes social media account whether they are 
personal or professional unique

There are several ways in which social media is 
different from other communication vehicles. It’s 
important to understand what they mean when 
communicating about Zonta either through your club 
social media accounts or your  personal social media 
accounts 
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Participation: A Hallmark of Social Media

First social media is meant to be participatory 

User Generated Content (UGH) in particular commenting is a hallmark of 
Social Media is designed so that people talk to each other and 
participated in an online dialogue.  Others can see this activity and join in 
the conversation if they choose 

As members of Zonta that means that when you talk about Zonta on your 
personal social media accounts others can share or comment on what 
you say

This created an opportunity for more authentic interactions with others 
but also means that we have less control over what is said seen read or 
heard. 
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Participation The Expected and the Unexpected

Note: Examples take from Abbvie Employee training 
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Social Media is Not Private

Second, Social media is not private and can 
blur the lines between personal and 
professional lives 

Our social media content can move easily 
beyond its intended audience. It's important 
to keep in mind that a message you post on 
one of your personal social media accounts 
which is intended for personal contacts may 
also be visible to many individuals and 
organizations 

Zonta International is a non-partisan, non-
sectarian organization.  Care needs to be 
taken when posting on your personal 
account or adding to content on club 
accounts. 
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Example Personal and Professional (Zonta) 

The example at left can provide 
mixed messages. This individual is 
using the zonta club logo as their 
profile picture.  

The picture in the post is of a 
political party candidate and the post 
comment appear to support the 
candidate. 

The could give the message that 
Zonta is supportive of this candidate 
which is in direct conflict with the 
Non-Partisan standing of Zonta 
International. 
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Social Media is Nearly Permanent 

Third content on social media 
quickly develops permanency
Once information is published and 
shared on social media it becomes 
nearly impossible to remove and 
can be viable and retrievable for a 
long time. Therefore it’s especially 
important to use careful judgement 
when communicating on these 
platforms. 
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Example Deleted Posts Live On

If you change your mind about putting something on 
social media, deleting it doesn’t change the fact that 
other users may have already seen or even shared the 
content. That content is off and running and you are 
no longer able to chase it down. 

The dynamic affects all social media users. Just look at 
the Twitter conversation on the right. In this exchange, 
Tesla CEO Elon Musk shared company information on 
social media, reconsidered and deleted his Tweet.  
However, even though he removed it from his Twitter 
feed, many people read about his Tweet in the news or 
saw it as a screenshot- and it can still be see in this 
course. 

Remember, deleting content may not permanently 
erase it from social media. 
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Finally when posting 
on social media 
Keep in mind
What is the intent of 
your post?
What is the meaning 
you are intending to 
convey?
How could the 
content be perceived 
by others? 
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